
 

 

 

 

 

 

 

 

For immediate release 

 

MEDIA RELEASE 

 

MediaCorp Press partners AdTag TM to drive active readership and gain real-time 

feedback on traditional media 

  

Singapore, 8 January 2008 – MediaCorp Press is proud to partner with AdTagTM to drive 

active readership and measure real-time feedback of its marketing campaigns. 

 

TODAY is the flagship newspaper of MediaCorp Press, which is part of MediaCorp. Under 

this collaboration, AdTagTM will provide TODAY with unprecedented real-time information on 

areas such as ROI measurement of in-house advertisements, consumer creative preference, 

reading patterns as well as key consumer demographic indicators. Currently such real-time 

reporting is only available for online advertising. 

 

Powerful yet easy to use, AdTagTM  has the unique ability to drive, connect and measure 

consumer response in traditional media simply by leveraging on the ubiquity of Short 

Messaging Service (SMS) used by consumers across demographics. It is both effortless and 

relevant. 

 

“The unique tracking system AdTagTM has created will gather how many readers have seen 

the ad, which creative they saw, how many were interested in the campaign and who they 

are, “ says Mr Philip Koh, Managing Director, MediaCorp Press. “ We are excited to team up 

with AdTagTM to gain more insight into genuine reader attention and interest and to develop 

more effective marketing campaigns.” 

 

“MediaCorp being the predominant broadcaster in Singapore with its vast traditional media 

platforms is the ideal partner the inaugural launch of AdTagTM in Singapore. The strong 

partnership with TODAY, has given us the platform and opportunity to distinctively 

  



demonstrate the benefits that AdTagTM brings to advertisers as well as traditional media 

owners” says Mr. Alec Wing, Chief Executive Officer, AdTag Holdings Limited.  

 

 

 

Jointly issued by MediaCorp Press and AdTagTM 

 

For more information, please contact: 

 

Joni Ng      Thomas Pramotedham 

Marketing Manager     Chief Marketing Officer 

MediaCorp Press     AdTagTM 

Tel:  (65) 6236 4910    Tel:  (65) 6341 9119 

Fax: (65) 6534 4992    Fax: (65) 6341 9449 

E-mail: joni.ng@mediacorp.com.sg   Email: thomas.p@adtag.info 

 

Eng Xin Hui 

Marketing Manager 

AdTagTM 

Tel:  (65) 6341 9119 

Fax: (65) 6341 9449 

E-mail: xinhui.eng@adtag.info 

 

About MediaCorp Press 

 

TODAY is the flagship newspaper of MediaCorp Press, which is part of MediaCorp.  

MediaCorp, the largest broadcaster in Singapore, offers a complete range of media 

businesses: TV, Radio, Entertainment Productions, Movie Productions, Newspapers, 

Magazines, Electronic Media and other broadcasting services. 

 

TODAY, a free newspaper, offers busy working people quality content in a convenient, 

compact format. Singapore’s second most read English paper, each day some 590,000 

readers in Singapore find in TODAY an unrivalled package of the top local and international 

news and views. News reports are succinct and commentaries, thought provoking.  

 

For weekend reading, WEEKEND TODAY offers not just the news but also lively and highly 

readable features and profiles with the XTRA sections and Sports Weekend, and also a guide 

to some of the best deals in fashion, food and cars. 

 



The newspaper is delivered to homes and offices Mondays to Saturdays and is also available 

at MRT stations, bus interchanges, selected food and beverage outlets, office buildings and 

shopping malls. It is also available round-the-clock on the Internet at www.todayonline.com 

 

 

About AdTag TM 

 

AdTag™ breathes new life into print media with an innovative solution that allows print 

advertisements to level up with online advertisements, bridging the digital divide between the 

two. 

 

With AdTag™,  print advertisers get real-time information on the performance of their ads. 

They have unprecendented knowledge to address ad wastage and derive deeper 

understanding on ad consumption so that they can plan better strategies, refine existing ones 

and make their current advertising expenditure work harder. 

 

AdTag™ extends the power and reach of traditional media into digital media such as mobile 

phones and Web. It is a ground breaking solution that benefits Print media owners, 

advertisers, as well as consumers.  

 

AdTag Holdings Limited is headquartered out of Hong Kong and currently operates wholly 

owned subsidiary companies in Hong Kong and Singapore 

 


